
from someone from Virginia who was
coming to the tour and was bringing a
bunch of friends and staying at Laurel
Ridge Hotel. They will spend money
on the art they are traveling to see and
they will likely eat at several of the
restaurants that are advertised in the
tour’s brochure. “We have a very viable
and very strong market,” Zwilling said.

“We get about 10 inquiries a week
from people wanting to know how they
can get involved in the arts here.
People move here because of the cre-
ative community,” said Molly Matlock,
Executive Director for the Chatham

Arts Council (www.chathamarts.org).
Matlock said the way the council

focuses on economic development is by
supporting its artists through the
ChathamArts Gallery, through monthly
cultural events including films, music,
and things like Bynum’s ClydeFest.

“There are art events happening
constantly in Chatham. It is not just
the three primary art groups sponsoring
them. The Abundance Foundation
puts on art related events also and of
course there is the Bynum Front Porch.
The list goes on forever,” Matlock said.

She said that Shakori Hills brings in
7,000-10,000 people each fall and
spring during its musical festivals from
all over the southeast and said that

people from Durham and Wake
County attended the Mardi Gras
Masquerade Ball last year. 

Matlock cites several statistics, pro-
vided by the North Carolina State Arts
Council and Americans for the Arts:

■ In North Carolina, attendees at
non-profit hosted arts events spend an
average of $22.87 per person per arts
event, not including the price of admis-
sion. In 2007, 11,250 people attended
Chatham Arts Council events. This fig-
ure does not include visits to other gal-
leries and studios, music series and
other concert attendees, Shakori Hill
attendees, NC Incubator visits, Fiesta
Latina attendees, etc.

■ Governments that support arts on
average see a return on investment of
over $7 for every $1 invested.

■ The creative sector in North
Carolina employed nearly 159,000 peo-
ple in 2006 – 4 percent of the employ-
ment base, with total wages of more
than $3.9 billion.

In 2002, Richard Florida wrote The
Rise of the Creative Class: And How It’s
Transforming Work, Leisure, Community,
and Everyday Life. In a subsequent arti-
cle, he said, “The distinguishing char-
acteristic of the creative class is that its
members engage in work whose func-
tion is to “create meaningful new
forms.” The super-creative core of this
new class includes scientists and engi-
neers, university professors, poets and
novelists, artists, entertainers, actors,
designers, and architects as well as the
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we appreciate 
everyone’s 

taste in homes

cottage, condo, cul-de-sac, 
cabin, castle or cave

call us with your real 
estate cravings

542.7122
WeaverStreetRealty.com

We hope to become

your favorite

store for…

fabulous Christmas

decorations…great

baby gifts…super selection

of candles…lots of picture

frames…gourmet treats

galore…unique lamps…

glorious dishes and platters…

nifty stuff for your pets…

luscious body care products…

unique home accessories…

and many, many more

whimsical and stylish gifts

for yourself and everyone on

your list.

76 Hillsboro Street
Pittsboro, NC
919-533-6336

Local independent business owners are welcome to join. Call Ginna at 919-356-6825.

www.pittsboroshops.com
DOWNTOWN PITTSBORO ILLUSTRATION BY MARTHA DANEK

CUSTOM JEWELRY VINTAGE CLOTHING MODERN GIFTS ANTIQUE FURNISHINGS
…and much, much more!

BANANA SPLITS, BEADS,
BREWS, BOOKS, BIOFUELS & BOOTS

COFFEE, CLOTHING, CLOGS & COLLECTIBLES
HUMMUS, HAIRCUTS, HATS, HARDWARE, & HARNESSES
PERSCRIPTIONS, POTTERY, PEDICURES, & POSIES

Buying from locally-owned businesses enhances and preserves
the unique character of our town, triples your impact on the

local economy, and helps create and maintain more local jobs. New Horizons Trading Company
is your local source for comfortable fashion.

Wee alsoo carryy clothingg by:: CutLoose,, Nomadicc Traders,, Lifee iss Good,, andd more!

There’ss aa worldd off choicess underr thee sun

52 Hillsboro St, Pittsboro 919-542-7366
M–F 10:30–6, Sat. 10–5, Sun. Noon–5

THRIVING continued on page 11.


